6 Proven Tips to Boost Your Online Sales



Your web site is the perfect employee.  It never sleeps, works 24/7 and speaks 13 different languages.  Well, maybe the language thing is a bit much, but you get the point.

As companies strive to stay competitive, many are turning to the internet to expand market share and improve their bottom lines.  Here are some things you can do to get a stronger return on your investment:

· Install Google Analytics.  Can't be successful if it can't be measured.  Google Analytics is free, easy-to-use, and critical to understanding who is on your site, where they are coming from, what they are looking at, etc.

· Rearrange the layout.  This is called 'usability.'  Your site may have all the right elements, but do those elements need to be rearranged in a way which is more intuitive to the visitor?  The visitor shouldn't have to work to find what he/she is looking for.  Here are examples of sites with effective layouts:  http://www.tiffany.com/ and http://www.mogulus.com/broadcast/main 

· Add call-to-actions.  The purpose of your site is to sell, so make it easy for potential clients to get started.  This site does a terrific job of turning the potential client into an actual sale: http://turbotax.intuit.com/  Notice all the 'Start Now' buttons.  I bet they have really good conversion rates (converting potential clients into actual sales.)  One well-placed button can significantly boost sales: http://karate-kids.com/
· Reduce the risk.  People don't want to be 'sold', but they do want to buy.  Take a good look at your online pitch. What can be emphasized to help the potential client place the order.  I like this site:  http://www.ralphlauren.com/home/index.jsp?ab=fd_us_interior  Notice how they offer flat fee shipping, discounts and a no-hassle return policy.  All of these lower the barrier to buying.  Are you a member of BBB?  Do you have solid testimonials?  Guarantees on satisfaction?  Special certifications?  Awards?  Free trial offers?  Key elements like those can really help sales.  Make them obvious on your site.

· Optimize the site for search engines.  The major search engines scour the internet day and night cataloging both new and existing sites.  You want to be sure your site is easily found and properly categorized.  This includes eliminating coding errors, reducing the amount of Flash and using the right file name/descriptions/metatags.  Higher organic listings = more traffic.

· Run online ads.  Google Adwords works great.  You decide how much you want to pay for each click-thru (like $0.30 each), you decide where you want the ads to run, and you decide how much you want to spend per month.  You have complete control.  No contracts.  You can pause a campaign with the click of a button.  Online ads are powerful because they generate qualified leads.  In other words, the only people clicking on your ads are people who are searcing for your product or service.  It's the perfect sales opportunity!

Bottom line is:  

1. You want to increase traffic to your site.

2. You want to improve conversion rates (turning potential clients into actual sales)

3. You want to boost your total sales volume.

I hope this helps.  Please let me know if you have any questions.  I am delighted to help.
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